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  Communication Studies Department Important Offices 
 

Main Office-Room 105 BCSB 
 Department Chairôs Office 

 Faculty Mailboxes & Office Locations 

 Teaching Assistants Office Information 

 
Room 107 BCSB 

 Study Center 

 Computers 

 
 

Room 162 BCSB 
 Advising Appointments 

 Advisor signature for add/drop forms for 
courses from other departments 

 Information on Internships  

 Transfer Credit questions 

 
Student Lounge- across from the Main Office 

 Vending Machines 

 Study area 

 

College of Liberal Arts & Sciences Important Offices 

 
Academic Programs & Services 
120 Schaeffer Hall 
(319) 335-2633 

 

Walk-in Office Hours  
Monday ï Friday  
11:00 a.m. ï 1:45 p.m. 

*10 minute sessions 
*Appointments required for questions or concerns taking longer than 10 minutes 

 

 Declare or change majors 

 File for a 2
nd

 Grade Option 

 Request to register late, add, or drop courses ï after the published deadlines 

 Request exceptions to rules & requirements 

 Obtain CLAS Scholarship Info 

 Clarify General Education requirements 

 Calculate the UI ñresidencyò requirement 

 See how to earn FLIP Credit for studying multiple foreign languages 

 

Pomerantz Career Center 
C310  Pomerantz Center 
319.335.1023 
 

Walk-in Office Hours  
Monday ï Friday  
9:00 a.m. ï 4:00 p.m. 

 Job Search Strategies classes 

 Resume Writing Seminars 

 Interviewing Tips, Techniques & Practice 

 Employment Expo Activation Sessions 

 Career Assessments & Information 

 Career Fairs 

 Job/Internship Fairs 

 Employer Information 

 Washington Center Internship Program 

 Des Moines Center Internship Program
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 Communication Studies 
 

Communication Studies is one of 100 programs of study offered through the University of Iowa and is the third 
largest major in the College of Liberal Arts and Sciences.  Communication Studies has become one of the most 
popular majors at Iowa in part due to the ability to study human communication from a multifaceted perspective.   

 

In Communication Studies, you will learn about communication practices and processes, contexts in which 
communication occurs, the theory of communication as well as the research and criticism that surround and 
embody the field.  With only one required course in the major, you have the option of selecting courses offered 
by the department that focus on a specific area within the field of communication or you may creatively combine 
courses to suit your individual learning and career goals.   
 
The department offers courses focusing on media and society, interpersonal and relational communication 
as well as courses that emphasize rhetorical studies and public advocacy. In this major, you can study 
interpersonal, group, organizational, professional, or intercultural communication or take courses that integrate 
speaking and listening skills, verbal and nonverbal interaction, or argumentation and persuasion.  You will also 
have the opportunity to learn about technologically mediated communication and how media industries have 
shaped and reshaped our social interaction, work, politics, and economic activities. 

 
 
 

Undergraduate Program 
 
The undergraduate program includes a Bachelor of Arts degree. You are required to have a 2.6 CUMULATIVE 
GPA as well as the standard 30 semester hours earned before you can officially declare a Communication Studies 
major and be allowed to register for courses offered by the department.   
 

Major Requirements (30 semester hours) 
 

Core Concepts (36:001)  3 hours  Requires 2.6 cumulative GPA; 
      Grade of C- or higher required in Core Concepts 
      to continue taking courses in the major. 

Group Requirements 
 Practice Courses   6 hours 
 Context Courses  6 hours 
 Research & Criticism 3 hours 
 Theory  3 hours 

 
Upper Level Course Work  9 hours 

 Upper level courses are numbered 36:075 and above and these courses have course prerequisites that must 
be met.  

 At least 3 semester hours of upper level course work must be from a course numbered 36:110 or higher. 
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Communication Studies Course & Group Definitions 

 

You are encouraged to review course descriptions on ISIS or in the on-line general catalog when selecting courses for 
each group requirement and may find the section on Course Clusters and Career Options in this booklet beneficial 
to see which courses are suggested   relevant to various career options.  Course descriptions and prerequisite 
information are available on ISIS or in the on-line general catalog on the University of Iowa web site. Students should 
review course prerequisites of upper level courses they are interested in taking when starting the major and take the 
prerequisite courses accordingly.   
 

36:001 Core Concepts (Required)       

Important Note: Core Concepts is a prerequisite to all courses. Core Concepts is the departmentôs introductory 
course that aims to introduce students to fundamental ideas in communication studies and covers a diverse range of 
topics from face-to-face interaction to globally distributed media.  The course provides students with a basic 
vocabulary of communication concepts and also introduces them to the Communication Studies Department at Iowa. 
 

Group Requirements 
 

You will organize your remaining communication coursework for their undergraduate program around four curricular 
groups that promote a complex and multilayered understanding of communication ï practice, context, research & 
criticism and theory.  Although each curricular group is not mutually exclusive, courses within each group provide 
students with opportunities to understand the complexity of communication not only as a daily engaging activity but 
also as a field of study.   

 
Practice: 
Courses that meet the practice group requirement focus on the production and practice of communication.  In practice 
courses, you will learn to recognize and understand the communication practices of others whether those 
communication practices are interpersonal, technical, or business-oriented or involve public communication.   
 
Context: 
These courses are designed to provide you with a better understanding of particular communication practices which 
could be useful in your professional career. Through courses in this group, you will investigate how context has 
shaped communication practices and meanings.  Context can include, among other considerations, historical, cultural, 
social, interpersonal, or institutional settings.   
 
Research & Criticism: 
Coursework in this group focuses on the application of interpretive schemas and analytical models to communicative 
practices or bodies of discourse. These courses emphasize methods and approaches to the study of communication 
as well as how those methods and approaches are interpreted and evaluated. 
 
Theory:  
The focus of theory courses is on the process of abstracting, modeling and conceptualizing communicative 
relationships and interactions. You will learn how scholars have described and explained communication practices, 
among other ways, as behavior, cultural and social forms and formations, expressions of commonality and difference, 
mediated discourses, and symbolic interaction.   
 
Upper Level Courses:  
You can choose upper level courses from any group ï practice, context, research & criticism or theory; however, you 
must meet course prerequisites or be in progress of completing the prerequisite at the time of registration. Upper level 
courses are intended to build upon knowledge learned in the field of Communication studies. Therefore these courses 
are focused on advanced stages of thinking and more theory intensive. Upper level courses will likely be faculty 
taught and intended for students with senior standing.  
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Communication Studies Courses by Group Requirements 
 

As of Fall 2007: Prerequisite for most 036 courses is 2.6 overall GPA and 36:001 Core Concepts 

36:001 Core Concepts 

Practice 

(6 hrs) 

Context 

(6 hrs) 

Research & Criticism 

(3 hrs) 

Theory 

(3 hrs) 

36:011 Group  Communication 36:040 Communication & 
             Conflict 

36:060 Communication 
            Inquiry 

36:070 Communication Theory 
            & Everyday Life 
                                (GE: Social Science) 

36:012 Interpersonal  Communication 

36:013 Practicum in Debate 36:042 Intercultural  
            Communication 36:061 Persuasion & 

            Society 

36:073 Public Argument 
36:014 Elements of Debate 

36:015 Persuasive Communication 
36:043 Rhetoric, Science & 
            Technology 

36:074 Media & Society 
                                 (GE Social Science) 36:016 Business & Professional Comm. 

36:062 Feminist Critical 
            Practices 

36:017 Theory & Practice of Argument 
                      (GE Quantitative & Formal Reasoning) 36:044 Rhetoric & Public 

            Advocacy 
36:064 Media, Advertising 
           & Society 

 

36:018 Parliamentary Procedure 
            (1 semester hour/Guided Independent Study) 
36:019 Organizational  Leadership 
           (3 semester hours/Guided Independent Study) 36:048 Rise of Electronic 

            Media 

36:065 TV Criticism 

36:020 Clothing as Nonverbal Comm. 36:066 Media Audiences 

36:021 Oral Interpretation 36:051 Politics of Popular 
            Culture 

36:068 Popular Music & 
            Culture 36:025 Writing for TV & Radio 

36:026 Theory & Practice of Debate 
36:052 Introduction to 
            Health Communication 

36:071 Communication 
           & Contemporary 
            Culture 

36:041 Gender Roles & Comm. 
                        (Counts for Practice as of Fall 2007) 

Upper Level Courses numbered 075 or higher  Upper Level Courses numbered 110 or higher 

 9 semester hours from upper level courses required; 3 semester hours must be from courses numbered 110 or higher 

 Upper level courses have course prerequisites; check ISIS for prerequisites and only register for courses in which prerequisites have been met 

36:075 Gender, Sexuality & Media (Counts as upper level 075+ or theory)  36:140 Comm. & Relationships      (Counts as upper level 110+ or 

context) 

36:076 Race, Ethnicity & Media       Counts as upper level 075+ or theory)  36:141 Adv Organizational Communication 
(Counts as upper level 110+ or context) 

36:083 Cultural History of Radio      (Counts as upper level 075+ or context)  36:142 Adv Intercultural Comm.    (Counts as upper level 110+ or 

context) 

36:084 Cultural Approaches to Mass Communication 
(Counts as upper level 075+ or context) 

 36:143 Classical Rhetoric & Greek Culture                GE ï  Humanities 

(Can take before or with Core; counts as upper level 110+ or context) 

36:085 Media Industries & Organizations 
(Counts as upper level 075+ or practice as of Fall of 2007) 

 36:144 Contemporary Political Rhetoric  
(Counts as upper level 110+ or context) 

36:086 Global Media Studies           (Counts as upper level 075+ or context)  36:145 Studies in Argument          (Counts as upper level 110+ or context) 

36:087 Culture & Intellectual Property Law  
(Counts as upper level 075+ or context) 

 36:146 Issues in Rhetoric & Culture  
(Can take before or with Core; counts as upper level 110+ or context) 

36:088 Mass Communication & American Democracy  
(Counts as upper level 075+ or theory) 

 

36147 Family Comm.                       (Counts for upper level 110+ or 

context) 
36:148 Comm. Popular Culture      (Counts as upper level 110+ or 

context) 

36:089 Nonverbal Communication            (Counts as upper level 075+ or 

theory) 
 36:150 Cultural History of Advertising  

(Counts as upper level 110+ or context) 

36:090 Topics in Comm. Studies     (Counts as upper level 075+ or context) 
 

36:151 Cultural History of Television 
(Counts as upper level 110+ or context) 

36:091 Organizational Comm.             (Counts as upper level 075 or 

context) 
36:152 Latin American Media        (Counts as upper level 110+ or context) 

36:093 Rhetoric of War                       (Counts as upper level 075 or context)  36:155 Visual Rhetoric                   (Counts as upper level 110+ or context) 

36:100 Independent Study                (Counts as upper level 075+ or context)  36:157 Adv Topics in Communication Studies 
(Counts as upper level 110+ or context) 

36:101 Honors Workshop                (Counts as upper level 075+ or context)  
36:158 Rhetoric of Past Public Controversies  

GE ï Historical Perspectives)  
(Can take before or with Core; counts as upper level 110+ or context) 

36:102 Honors Thesis                      (Counts as upper level 075+ or context)  36:159 Contemporary Controversies        (upper level 110+ or context) 

36:105 Workshop Teaching Communication & Forensics  36:161 Physician & Patient Comm.             (upper level 110+ or 

context)  
 

36:028 Communication Studies Internship   (Practice only) 

ÅMajors only              Å2.6 GPA            ÅApproval Required 

Å12 hrs completed of Communication  Studies courses 
 

More internship  information at 
www.uiowa.edu/commstud/undergrad 

 36:165 Intro to Rhetorical Criticism 
(upper level 110+ or research &criticism) 

 36:170 Theories of Persuasion       (Counts as upper level 110+ or theory) 

 36:173 Techno-culture & the Informational Society 
(Counts as upper level 110+ or theory) 

 36:176 Advanced Relational Theory   
(Counts as upper level 110+ or theory) 

http://www.uiowa.edu/commstud/undergrad
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Educational Plan for Completing the Major 
 

Four Year Plan 
 

As of the fall semester of 2007, you must maintain a 2.6 overall GPA each semester in order to meet the required 
checkpoints for the four-year plan for the Communication Studies major.  If your overall GPA falls below a 2.6 at any 
point, your four-year plan will become void.  In order to meet the departmentôs checkpoints for the four-year plan, you 
must complete Core Concepts in the semester after earning 30 semester hours or by the beginning of your fifth 
semester.   

 

You must also meet all the responsibilities as outlined on your signed four-year plan agreement including, but not 
limited to, meeting with the Academic Counselor or your assigned faculty advisor each semester and should do so 
several weeks before early registration begin.  You must register for classes during early registration and monitor your 
own academic and degree progress by reviewing your degree evaluation thatôs available on ISIS. 
 

 

Semester 1 &  2 
 

Semester 3 
 

Semester 4 
 

Semester 5 
 

Semester 6 
 

Semester 7 
 

Semester 8 
 

General 
Education 
(30 hours) 

 
Theory  

 

Practice  
 

Core 
Concepts 
 

 

Research & 
Criticism  
 

 

Context 

 

Upper level 
course numbered 
075 or higher 
 
 

Practice 

 

Context  
 
 

Upper level course 
numbered 075 or 
higher 

 

Upper level course 
numbered 110 or 
higher 

 

*Note:  It is advisable to have your general education requirements and the foreign language requirement met prior to your final 
semester at Iowa.  Any and all transcripts should also be sent to The University before the published deadlines for graduation. 

 
Sophomores 
Provided you start the Communication Studies major upon completing 30 semester hours and you have a 2.6 
cumulative GPA, you should plan to take Core Concepts your third semester. From then on you must take 2 courses 
that satisfy major requirements during each subsequent semester in conjunction with your other courses for another 
major, minor or certificate.   

 

If you do not maintain a 2.6 cumulative GPA each semester or you do not earn a C- or higher in Core Concepts, you 
will be administratively dropped from all Communications courses. If this occurs you will need to adjust your 
educational plans accordingly and you may need to spend additional semesters or summer sessions at The University 
of Iowa to finish your major and/or degree requirements. 
 

Juniors 
If you are a junior who has officially declared the major after earning 60 semester hours and you have the required 
2.6 cumulative GPA, you should plan to take Core Concepts your fifth semester. From then on you must take 3 or 
more courses that satisfy major requirements during each subsequent semester in conjunction with your other 
courses for another major, minor or certificate.   
 

If you do not maintain a 2.6 cumulative GPA each semester or you do not earn a C- or higher in Core Concepts, you 
will be administratively dropped from all Communications courses. If this occurs you will need to adjust your 
educational plans accordingly and you may need to spend additional semesters or summer sessions at The University 
of Iowa to finish your major and/or degree requirements 

 
Seniors 
If you are a senior and still eligible for the four-year plan and you feel your graduation will be delayed due to the 
unavailability of a course that you still need to fulfill major requirements, you must notify the Department Chair prior to 
the end of classes in the fall or spring semester preceding the semester in which you will need to take the course.  
The Department Chairôs office is located in Room 105 ï BCSB. 
 

If you are a senior who just declared Communication Studies as a major, you should expect to extend your time 
at the University in order to complete the requirements for this major because many courses have prerequisites and in 
some cases, specific group requirements must be completed as the prerequisites. 

 

If you do not maintain a 2.6 cumulative GPA each semester or you do not earn a C- or higher in Core Concepts, you 
will be administratively dropped from all Communications courses. If this occurs you will need to adjust your 
educational plans accordingly and you may need to spend additional semesters or summer sessions at The University 
of Iowa to finish your major and/or degree requirements. 
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Transfer Students with an Associate of Arts Degree 
If you transferred to the University of Iowa after earning an Associate of Arts (A.A.) degree, you should see the 
statement indented below on your degree evaluation.  If this statement is not on your degree evaluation, The 
University still needs your final transcript with your A.A. degree posted on it.   
 

 
**** ALL COLLEGE OF LIB ARTS & SCI GENERAL EDUCATION *** 
**** REQUIREMENTS, EXCEPT FOREIGN LANGUAGE, HAVE *** 
**** BEEN SATISFIED BY AN APPROVED AA DEGREE  *** 

 
 

Transfer Students who signed 2+2 Transfer Agreement 
To meet The University of Iowaôs 2+2 transfer agreement checkpoints, you must have earned your A.A. degree, have 
an overall GPA of 2.6 and have your foreign language requirement completed before you transfer to Iowa. In addition, 
you should have taken specific courses for the major. Specific course information for participating community colleges 
is available on the 2+2 Transfer Agreement web site. 
 
In addition, you must meet the departmentôs checkpoints and will need to complete Core Concepts with a grade of C- 
or higher. Transfer students who have signed this agreement should meet with the Academic Counselor during early 
registration and each subsequent semester for course planning. 
 

Transfer Students without an A.A. degree 
During your first semester, you should plan to take Core Concepts and any general education or foreign language 
courses still needed, as well as, one or maybe even two courses in the major that do not require Core Concepts as a 
prerequisite. Refer to the course listing by group requirements in this booklet for course options. 
 

Transfer Students & Foreign Language 
It is highly recommended for transfer students to finish the foreign language requirement ï the 
second semester of the 2

nd
 level of a language (i.e. Intermediate Spanish II) ï before transferring to 

The University of Iowa.  Transfer students who have not completed the foreign language requirement 
should select a foreign language, take a placement test, if necessary, and start taking courses to 
complete the foreign language requirement during the first semester at Iowa. 
 

 
 
 
Educational Plan for Completing the Major ï transfer to Iowa  
Semester 1, 2, 3, & 4 Semester 5 Semester 6  Semester 7  Semester 8  
 

General Education (60 hours) 
or 

AA Degree (60 hours) 

 
Practice  
 
Theory 

 
Core Concepts  
 
Practice  

 
Context  
 
Research & Criticism  
 
Upper level course 
numbered 075 or higher  

 
Context  
 
Upper level course 
numbered 110 or higher  
 
Upper level course 
numbered 075 or higher  

 

http://www.uiowa.edu/2plus2/majors/index.html
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Registration Information & Procedures 
 

ISIS - Iowa Student Information System 
Á As a student at Iowa, you will use ISIS to register for classes and to access information regarding your 

courses and grades, your degree requirements including progress in your major, financial aid and 
billing services among other things.   

 
Á ISIS is accessible from any computer with Internet access so you are encouraged to spend time 

navigating and exploring the information that is available. 
 

Registration 
Á The main purpose of registration is to select and register for courses that youôll take the following 

semester.   
Á Registration serves as a good time to check your academic progress toward your major and degree 

requirements by reviewing your degree evaluation on ISIS.   
Á Registration is also a time when most students see their academic advisor.   

o In Communication Studies, you are not required to see the departmentôs academic counselor or 
a faculty advisor before registering for classes, but if you need or want academic advising, you 
should make arrangements to do so before early registration begins. 

 
Early Registration 
Á Registration typically starts in mid-November for the winter term and spring semester and again in 

mid-April for the summer sessions and fall semester.   
Á During the Early Registration period currently enrolled students are given an opportunity to register for 
classes for the next semesterôs or termôs (Spring, Winter, Summer, Fall) before any newly admitted  or 
transfer students.   

Á Early Registration is also the time when Colleges departments throughout the University typically 
provide priority registration to currently enrolled UI students pursuing a major within their respective 
College or departments.   

 

How to Get Prepared to Register 
 

To register for classes, you need to be prepared ï 
1. Pay your U-bill  
2. Get your Health Records up-to-date 
3. Review your Degree Evaluation on ISIS 
4. Identify any unmet requirements  
5. Calculate your GPA using anticipated grades: http://www.registrar.uiowa.edu/more/calculator.aspx 
6. Preview & check prerequisites for courses on ISIS or in the Department General Catalog 
7. Schedule an appointment to see Monica Madura early if needed 
8. Know the date and time you can register- listed on ISIS under ñRegistrationò 
9. Register for two (2) communication courses if you have the prerequisites ï including 2.6 overall 

GPA! 
10. Register for other course up to 16 semester hours during early registration 
11. Register for additional communication courses during the three (3) days after early registration 

ends. 

https://login.uiowa.edu/uip/login.page?service=https://isis6.uiowa.edu/isis/
http://www.registrar.uiowa.edu/more/calculator.aspx
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U-Bills 
Your U-Bill needs to be paid before you can register for classes. Students with certain unpaid balances on 
their U-bill may not be eligible to register on the day/time assigned as indicated on ISIS.   

 
Á The Department is not responsible for providing seats in courses for which you want to take but were 

not able to register for because you had a balance due on your U-bill ï even if you are senior or signed 
a 4-year plan!! 
 

Á Students who have balances on their U-bill are encouraged to go the Registrarôs Office, 1 Jessup Hall 
to request a registration appeal. In some cases, circumstances may warrant a new payment date and 
the student might be allowed to proceed with registration.   

 
Health Records 

The University of Iowa requires students to show proof that they have been immunized. You should check 
your student record on ISIS to see if your health records are up-to-date.   
 

Á If your registration is flagged by Health Services, the Communication Studies 
Department will notify you via email sent to your @uiowa.edu account.  You will be 
required to show proof of your immunizations or you will have to be immunized before 
you can register for classes. In other words, you may need to get your shots!   

 
 

Registration Clearance 
At the University of Iowa, students must be cleared to register for courses each and every semester. The 
department listed as your FIRST major is responsible for clearing you to register each and every semester.   

 
How do you get cleared to register if Communication Studies is your only major? 

Á If Communication Studies is your only major, the department will clear you to register for classes 
automatically.  The Communication Studies Department does not distribute any kind of 4-digit 
codes to majors to register for classes. 

 
What do you do if you have two majors? 

Á When you have more than one major, one major is considered your first major and the other one is 
your second major.  Your advisor or department for your first major is responsible for 
clearing your to register even if you donôt take courses in your major or in that department that 
particular semester.  

 
Á Look in ñStudent Recordsò on ISIS in the section labeled ñCourses and Gradesò to see your major 

and advisor. The major that is listed first would be considered your first major.  
 

Á Although itôs always a good idea to meet with your assigned advisor for both majors regarding your 
progress toward your major and degree requirements, you do not need to be cleared to register by 
both majors ï only your first major needs to clear you to register.   

 

Á Once youôve been cleared to register by your first major, you can register for 
courses in both majors.   

 
Á The Communication Studies Department is not authorized to clear students for 

registration with first majors in other departments. 
 
 

Only students who have Communication Studies as their first major will be 
cleared to register by the Communication Studies Department. 
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When do you register for classes? 

All enrolled students are assigned a registration date and time based upon the number of semester hours 
earned as listed on the degree evaluation, and, if applicable, according to special circumstances (i.e. 
athletic participation, students with disabilities, etc.).   

 
Registration times and dates are assigned by the Registrarôs Office. If you have a question or concern 
regarding the date and time you register, you should go to Room 1 Jessup Hall and ask to speak with 
someone regarding your assigned registration date/time. 

 
ISIS 
 
 

 Home | Courses | Registration | Student Records | My UIowa | Student Handbook | Help 
 

 

 
Á Before Early Registration begins, you need to look up your assigned date and time for registration by 

logging onto ISIS and then selecting Registration on the top bar as indicated above.   
Á You might need to change the session to find your assigned date and time for early registration ï look 

to see what session is listed and change it if necessary.  
Á Keep in mind that you cannot register for classes until your assigned date or time.   
 

 
Previewing Courses on ISIS 
Á Prior to early registration, you can see which courses are being offered in the upcoming semester or 

session.   
Á Sometimes you will need to change the session using the drop-box highlighted below in order to see 

classes offered for a different session (i.e. Winter Term, Summer Session, Fall) 
 

Course Descriptions 
Á You can read course descriptions and see course prerequisites on ISIS by clicking on the title of a 

course.   
Á Reading course descriptions, although brief, can help you select courses that meet your educational 

and career goals.   
Á Faculty are also great resources for information about a particular course as well. 

 
2.6 GPA REQUIRED 
Á Students who have a GPA that is below 2.6 must wait for their FA 08 grades to be posted in order to 

know they have the required GPA to register for 036 Communication Studies courses.   
Á Students with a GPA below 2.6 will be dropped automatically and administratively. 

 
Prerequisites 
Á A prerequisite consists of criteria that you as a student must meet before you can register for or take 

a course.  Prerequisites are listed with course descriptions on ISIS.   
Á The department adheres vehemently to its course prerequisites and all students registering for 036 

courses are expected to make sure they have completed any and all prerequisites before registering for 
a communication course. 

Á A prerequisite course must be listed on your UI degree evaluation to be considered completed or in 
progress.  

Á The department can only verify prerequisites are met by reviewing UI degree evaluations and class 
schedules.   

Á If you are taking a prerequisite at another college or university you are subject to being dropped 
from a communication course because the prerequisite does not show up on your degree evaluation 
until it is transferred.   

 
 
 

https://isis5.uiowa.edu/isis/home.page
http://isis4.uiowa.edu/isis/courses/
http://isis4.uiowa.edu/isis/register/
https://isis5.uiowa.edu/isis/records.page
https://isis5.uiowa.edu/isis/myuiowa.page
https://isis5.uiowa.edu/isis/handbook.page
https://isis5.uiowa.edu/isis/help.page
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General Education Requirements 
Á A few Communication Studies courses also meet a general education requirement therefore does not 

require a 2.6 overall GPA.   
Á You can take these courses and count them toward your major and the general education requirement 

as long as you meet the guidelines for the general education program and/or courses as defined in the 
College of Liberal Arts & Sciences Student Handbook.   

 
Codes in ñSpeò Column on ISIS 
Á In the course listings on ISIS you will often see letter codes in the Spe Column.  Departments use letter 

codes to restrict or reserve sections for specific students. 
Á Before registering for a course, you should look to see if there is a letter in the Spe Column and then 
click ñSpeò to check the definition of the code to determine whether or not you are eligible to enroll in 
the course. 

 
D-Codes- Officially Declared Majors Only 
Á The D code restricts registration to ñofficially declared majorsò or in this case Communication Studies 

majors. 
Á Non-majors are required to wait until the ñDò code is removed from the 036 course before registering.   
Á D-codes are automatically removed from 036 courses on the fourth working day after early registration 

ends.   
Á Students who circumvent the Universityôs registration system or the Communication Studies 
Departmentôs registration rules ï holding a seat for another student or declaring the major just to 
register for a 036 course ï are subject to being administratively and automatically dropped from the 
course and reported to the College for student misconduct. 

 
H-Codes- Honors Section 
Á The H-code in the ñSpeò Column indicates the section is reserved for honors students.   
Á Students must have a UI GPA of 3.33 or higher at the time of registration to register for a section with 

an H-code.   
Á The department encourages students who do have a 3.33 UI GPA to take an honors section of a 

particular course. 
 
X-Codes- Reserved Hold 
Á Whenever an X-code is in the ñSpeò Column on ISIS, a department has decided to reserve seats in that 

course for specific students.  
Á The department offering the course must be contacted to receive permission.   
Á Contact information for the department offering the course is included on the top of each course 

description page on ISIS.   
Á Only the department that offers the course can grant special permission to take a course ï not the 

Communication Studies Department. 
 
Two Course Limit 
Á During Early Registration, Communication Studies majors can register for only two (2) communication 

courses.   
Á The department has implemented this process to allow more majors the opportunity to register for 036 

communication courses, although, the two course limit does not guarantee that all majors will be able 
to register for two 036 courses during Early Registration or thereafter. 

  
Registering for Additional Communication Studies Courses 
Á Communication majors wishing to take more than two communication courses have an opportunity to 

register for additional 036 courses by adding them to their ISIS schedule during the three working 
days after Early Registration ends provided openings in a course still exist.   
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No Waiting Lists 
Á The department does not maintain waiting lists for any of its classes.   
Á Majors should be prepared to register for 036 communication courses during Early Registration. 

 
Closed Classes/Sections on ISIS 
Á It is not uncommon for 036 communication courses or sections to close on ISIS.   
Á When this happens, students who want to request to be added to the closed course/section need to 
contact the departmentôs Academic Counselor - Room 162 BCSB or the Departmentôs 
Administrator - Room 105 BCSB.   

o These two individuals are the only ones authorized to address students concerns regarding 036 
Communication Studies courses.   

o Faculty & teaching assistants are not authorized to add students to closed classes/sections. 
 

Registration while Studying Abroad 
Á Internet access makes it possible for students that study abroad to follow the same registration 

procedures as other students.   
Á Students studying abroad are also cleared to register by their first major advisor or department even 

for or during the semester when they are studying abroad.  
Á Students studying abroad should communicate with their major advisor via email.   

 
 

Academic Advising 

 
What should you expect when you see the Academic Counselor? 

 A review of your academic progress 

 Development of a semester-by-semester educational plan 

 Receipt of information about major requirements, a second major or a minor or certificate 

 Identification of courses you could take to reach 120 semester hours 
 

Reasons to see your Academic Counselor- 

 To develop an educational plan  

 Obtain the required signature(s) for Add & Drop forms 

 Verify completion of degree requirements for graduation 

 Review Study Abroad and transfer courses to see if they meet requirements 

 Discussion regarding internships and Study Abroad 
 

When should you see the Academic Counselor- 
 Several weeks before early registration begins 

 Sooner rather than later ï if you donôt like to wait!! 
 

Academic Counselor Contact Information 
 
Walk-in Advising 
 (Except during early registration) 
Mondays 10:00 am ï 12:00pm  and 1:00 ï 4:00pm 
Wednesdays 10:00 am ï 12:00pm  and 1:00ï 4:00pm 
Fridays ï varies 
 

Appointments scheduled every ½ hour 
(Except during Early Registration) 
Tuesdays from 10:00 amï12:00 pm  and 1:00ï4:00pm 
Thursdays from 10:00 amï12:00 pm  and 1:00ï4:00pm 
Fridays ï varies 

 
Monica Madura- Academic Counselor 
Communication Studies Department 
Room 162ï Becker Communication Studies Bldg 

(319) 335-0578 

monica-madura@uiowa.edu  

To Schedule Appointments please  
email: Wanda-Osborn@uiowa.edu 
Subject:  Adv Appt or Adv Conversation  
Message: Identify two (2) preferred dates and times and 
include First & Last Name and UID# required

  

mailto:monica-madura@uiowa.edu
mailto:Wanda-Osborn@uiowa.edu
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Undergraduate Awards and Scholarships 
 

The Communications Department distributes awards and scholarships to students annually. Students are 
encouraged to apply for these awards and scholarships, an application is available in the Communication 
Studies Advising Center ï Room 162 BCSB or on the rack outside Main Office ï Room 105 BCSB. 

 

C. Jay Starr Scholarship:   
Awarded each year to a Communication Studies undergraduate junior in recognition of academic achievement 
and promise as a scholar.   

 
Requirements:  

1. superior academic record; 
2. research prospectus developed by the student and faculty member with whom they plan to work;  
3. 3 recommendations from faculty. 

 
Award:  Partial tuition for one academic year. 
 

Jerome and Marian Feniger Broadcasting Scholarship:    
Awarded each year to an undergraduate, upper-class major in the Department of Communication Studies who 
shows outstanding promise in broadcasting. 
 
Requirements:  

1. completion of at least 60 s.h. of undergraduate credit;  
2. solid overall academic record; 
3. solid academic record in Communication Studies; 
4. notable achievements in broadcasting (in classes, in professional work in radio or television, and in 

other ways mentioned in nominating letters;  
5. evidence of dedication to the field of broadcasting; and  
6. at least one letter of recommendation from a faculty member in the Department of Communication 

Studies. 
Award:  Averaged $1,250.00 over the last two academic years. 
 

Orville Hitchcock Undergraduate Excellence Awards:   
Awarded each year to the undergraduate majors in Communication Studies with the highest overall GPAôs   
 
Requirements:  Awarded automatically.  There is no need for students to apply. 
Award:  Fluctuates 
 

Cristen Loza de Bighley Scholarship:   
Private scholarship offered annually through the de Bighley family that honors outstanding undergraduate 
contributions to the department.   
 
Award:  Variable.   
 

Sam Becker/Herb Meinert Scholarship:   
Awarded each year to an undergraduate junior or senior working toward a B.A. degree or a graduate student 
working toward a M.A. degree in Communication Studies. The student must be in good academic standing in 
the department and at The University of Iowa. This award may not be used in conjunction with other 
scholarships or assistantships.  

 
Award:  Variable.   
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College of Liberal Arts & Sciences Scholarship Competition 

 

The College of Liberal Arts & Sciences also awards scholarships to students continuing coursework in a 
major within the College. Some scholarships are open to all liberal arts and sciences students and others are 
for select liberal arts and sciences majors.  Some scholarships involve both merit and financial need criteria; 
some specify Iowa residency; some specify full-time student status; and some specify class status. 
 

To be eligible for the College of Liberal Arts & Sciences scholarships, a student 
must be:  

1. Currently enrolled as an undergraduate student at The University of Iowa 
2. Seeking his or her first baccalaureate degree and 

3. Continuing education in the College of Liberal Arts & Sciences as an 
undergraduate.  

 

 
 
Inquiries regarding scholarships may be addressed to Curt G. Graff (curt-graff@uiowa.edu), Liberal Arts & 
Sciences Scholarship Committee, 120 Schaeffer Hall, (319) 335-2633. Application forms for the current 
competition will be available from Academic Programs & Services, 120 Schaeffer Hall during the scholarship 
competition time period. 

 
Roger H. and Marilyn J. Coleman  

Scholarship in Communication Studies or Journalism & Mass Communication 

Amount: $2,500  

 One awarded  
Eligibility 

1. Must have a major in one of the following departments: Communication Studies or Journalism & Mass 
Communication  

2. Must have a strong academic record  
3. Must be able to demonstrate financial need  
4. Must be enrolled in a degree granting program and seeking first undergraduate degree  
5. Must be enrolled full-time as a sophomore, junior, or senior in the College of Liberal Arts & Sciences 
6. Must continue full-time as a junior or senior in the College of Liberal Arts & Sciences 
7. Note: All applicants will be considered for this award. Preference will be given, however, to students 

from the following counties in Illinois: Henry, Knox, Mercer, and Warren. 

F. C. Denkmann Liberal Arts & Sciences Scholarship 

Amount: $1,500 

 Two scholarships will be awarded 
Eligibility 

1. Must be able to demonstrate academic promise and accomplishments  
2. Must be able to demonstrate financial need  
3. Must be enrolled in a degree granting program and seeking first undergraduate degree  
4. Must be enrolled full-time or part-time (6 semester hours minimum) as an undergraduate in the College 

of Liberal Arts & Sciences 
5. Must continue full-time or part-time (6 semester hours minimum) as an undergraduate in the College of 

Liberal Arts & Sciences 

 
Bill and John Fenton Scholarships 
Amount: $3,000  

 Five scholarships will be awarded  
Eligibility 

1. Must be able to demonstrate how academic experiences have affected or focused educational and 
career goals  

2. Must have a strong academic record  
3. Must be enrolled in a degree granting program and seeking first undergraduate degree  
4. Must be enrolled full-time as a sophomore, junior, or senior in the College of Liberal Arts & Sciences  
5. Must continue full-time as a junior or senior in the College of Liberal Arts & Sciences 

 

mailto:curt-graff@uiowa.edu
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Nadyne Harris Scholarships 
Amount: $2,000  

 Two scholarships will be awarded  
Eligibility 

1. Must be able to demonstrate academic promise and accomplishments  
2. Must be able to demonstrate financial need  
3. Must be able to demonstrate special challenges in background or current circumstances  
4. Must be enrolled in a degree granting program and seeking first undergraduate degree  
5. Must be enrolled full-time or part-time (6 semester hours minimum) as an undergraduate in the College 

of Liberal Arts & Sciences 
6. Must continue full-time or part-time (6 semester hours minimum) as an undergraduate in the College of 

Liberal Arts & Sciences 
 

Ralph K. and Maxine J. Hibbs Scholarships 
Amount: $2,500  

 Up to six scholarships will be awarded  
Eligibility 

1. Must be able to demonstrate financial need  
2. Must be enrolled in a degree granting program and seeking first undergraduate degree  
3. Must be enrolled full-time as an undergraduate in the College of Liberal Arts & Sciences 
4. Must continue full-time as an undergraduate in the College of Liberal Arts & Sciences 

 
Winifred S. Scott Scholarships 
Amount: $5,000  

 Two scholarships will be awarded  
Eligibility 

1. Must be able to demonstrate academic promise and accomplishments  
2. Must be able to demonstrate financial need  
3. Must be enrolled in a degree granting program and seeking first undergraduate degree  
4. Must be enrolled full-time as an undergraduate in the College of Liberal Arts & Sciences 
5. Must continue full-time as an undergraduate in the College of Liberal Arts & Sciences 

 

NOTE: 
When applying for the Margaret Foster Hoff Memorial Scholarship, applicants are simultaneously applying for 
the Mary Goodykoontz Barnes Scholarship, F.C. Denkmann Liberal Arts & Sciences Scholarship, Nadyne 
Harris Scholarships, Alexander Kern Scholarships, Faith M. Knowler Scholarship, Edward Prichett Scholarship, 
Myrna Lee Sprengeler Memorial Scholarship, and Mary Campbell Tow Scholarship.  
 

http://www.clas.uiowa.edu/students/scholarships/barnes.shtml
http://www.clas.uiowa.edu/students/scholarships/denkmann.shtml
http://www.clas.uiowa.edu/students/scholarships/harris.shtml
http://www.clas.uiowa.edu/students/scholarships/harris.shtml
http://www.clas.uiowa.edu/students/scholarships/harris.shtml
http://www.clas.uiowa.edu/students/scholarships/kern.shtml
http://www.clas.uiowa.edu/students/scholarships/knowler.shtml
http://www.clas.uiowa.edu/students/scholarships/prichett.shtml
http://www.clas.uiowa.edu/students/scholarships/sprengeler.shtml
http://www.clas.uiowa.edu/students/scholarships/tow.shtml
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The Honors Program 
 

Á The Communication Studies Department provides opportunities to expand and enhance your 
educational experiences through special honors sections of courses designated by the H code on ISIS 
and by offering you opportunities to complete honors projects or assignments. 

 

Á The department also offers financial assistance for studentôs travel to undergraduate honors 
conferences in cases where a student presents a paper.   

 

Honors Program Requirements 
Minimum Grade Point: 3.33 UI GPA 
 

Graduating with Honors in Communication Studies 
 

In order to graduate with honors in Communication Studies, students must meet these 
Departmental Requirements: 

1. Find Communication Studies faculty member to serve as Chair for the required Thesis Committee 
2. Register for 36:101 Honors Workshop (1 semester hour) 

3. Register for 36:102 Honors Thesis (3 semester hours & successful defense of the thesis before the Thesis 

Committee)  
 

Thesis Committee Chair 
Á In the semester prior to taking the Honors Workshop, you must find a faculty member who is willing to 

serve as the committee chair for your thesis project.  
Á You and the faculty member must sign the Honorôs Project Completion Form and the signed form must 
be submitted to the Departmentôs Honors Director or Academic Counselor before registering for the 
Honors Workshop.  

 

Thesis Requirement 
Á The honors thesis provides the student with a unique opportunity to develop special expertise and to 

contribute knowledge and insight in a selected area of Communication Studies.  
Á The thesis is a substantial piece of independent work and may take the form of a creative project 

(sound design, video, screen play) or a critical, historical, theoretical, or social-scientific study.   
 

Deadlines & Forms 
Á Students must meet deadlines for the thesis project and file the appropriate forms and other paperwork 

required by the Universityôs Honors Program.  
Á The Honors Project Completion Form must be completed and signed by the designated deadlines at 

each stage of the project. 
Á  After the successful completion of the defense of the thesis, the student must submit and deliver the 

required forms and copies of the thesis to the Academic Counselor in Room 162 BCSB and the 
Universityôs Honors Program Office.   
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Lambda Pi Eta  
Communication Studies Honor Society 

 
Lambda Pi Eta is the official honor society of the National Communication 
Association (NCA). 
 
Lambda meaning logic, Pathos (Pi) relating to emotion, and Ethos (Eta) 
defined as character credibility and ethics have guided the members of this 
honor society. 

 

 

Goals of Lambda Pi Eta 

Á Recognize, foster and reward outstanding scholastic achievement in communication 

Á Stimulate interest in the field of communication  
Á Promote and encourage professional development among communication majors  
Á Provide an opportunity to discuss and exchange ideas in the field of communication  
Á Establish and maintain closer relationships between faculty and students 

Á Explore options for graduate education in communication studies 

 
Induction ceremonies are held annually to mark studentsô scholarly accomplishments at which time each 
student receives a personalized induction certificate and a Lambda Pi Eta lapel pin.  Students also 
receive honor cords to wear at graduation ceremonies.  
 
There is a $35* one-time membership fee which covers lifetime membership in Lambda Pi Eta. 
*Fee determined by Lambda Pi Eta National Committee and subject to change 
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Internship Opportunities  
 

While career information for some occupations and fields of study state internships are recommended or required or 
subsequent employment, internships are not required for the major. Students majoring in Communication Studies 
are, however, encouraged to participate in one or more internships while they are at Iowa.  

The purpose of having an internship included in your program is to strengthen your academic experience through 
close association, shadowing, mentoring, and skill building with the assistance of professionals within your field of 
study. The internship program will introduce you to the professional environment and will allow you to experience 
the various types of responsibilities that employees assume in the legal, governmental, or corporate world. Upon 
completion of the internship program, you will have attained a clearer vision of your future role in a career and the 
industry of your choice. 

 

Once a student has earned 12 semester hours in the Communication Studies Department, the department offers 
students an option to earn college credit for an internship a count towards the practice group requirement. 
Students wishing to earn credit for an internship must pay tuition and there are academic requirements that must be 
completed as well as the actual work hours for the internship. 

 

A non-credit option for internships is also available. Students who do not wish to earn credit may opt to register 
their internship position and site through the Pomerantz Career Center in order to have a notation pertaining to their 
internship on their degree evaluation and transcript. 
 

Internship Resources 
 

Students must conduct their own research to find an internship.  Basically, finding an internship is much like 
conducting a professional job search.  Thus, during the search for an internship, students should consider a variety 
of means including networking, attending job and internship fairs, and using reliable internet sites.   

Students should complete the necessary application, as well as, prepare a professional resume and 
cover letter and be prepared for an interview. The Pomerantz Career Center is an excellent 
resource for assistance with these tasks and students are encouraged to go to C310 PC and speak 
with Amy AôHearn the Communication Studies Career Services Advisor. The Career Center is 
accessible from Market Street and the Ann McCleary Walkway. The Center is on the third floor of 

the Pomerantz Center in Room C310. Phone: (319) 335-1023; careercenter@uiowa.edu. 

 

Some organizations or business have formal internship programs and some formal programs may require the 
student to provide a letter stating the studentôs eligibility to earn credit.  In such cases, students may request a letter 
from the Academic Counselor that will outline the departmentôs credit process as well as the internship 
requirements. Students must provide internship site information for letters and requests must be made at least one-
week before needing the actual letter. 
 

While the Communication Studies Department does not endorse any particular business, agency, government 
entity or venues for internships, the following list is intended to provide students with some ideas for where to find 
internships. 

Potential Internship Sites 
 

Advertising Agencies 
Media Production or Communications Companies 
Public Relations Firms 
Community Publications 
Magazine Publishers 
Book Publishers 
School Programs 
Youth Programs 
Family Programs 
Non-profit Organizations  
Nonpartisan Groups & Organizations 
Sports Organizations 
Health Organizations 

Hospitals 
Private Corporations & Businesses 
City Government & Services  
State Government Entities 
Social Justice Organizations 
Television Stations 
Radio Stations 
Local Chamber of Commerce  
Community & Cultural Festivals 
Professional Organizations 
Washington Center Internship Program 
Des Moines Center Internship Program 
Walt Disney World Internship Program

mailto:careercenter@uiowa.edu
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Study Abroad Options 
 

Students who choose to Study Abroad can earn credit toward their degree and in some cases 
toward the Communication Studies requirements.  
 

 Semester hours earned while studying abroad may transfer to Iowa and apply 
toward your degree.  
 

 Hours from Study Abroad often count as electives and will be listed in the ñcourse 
poolò section on your degree evaluation. 

 
 A number of communication courses from various countries have already been evaluated and 

count toward the Communication Studies major.   
 

 Students can also request to have courses evaluated by submitting a course description to the 
Communication Academic Counselor who will coordinate the course evaluation process with 
department faculty.  

 

Study Abroad Office Web Site 
http://www.uiowa.edu/~uiabroad/ 

 
Important ï Regardless of the study abroad program, students should always work with a 
Study Abroad Advisor from the University of Iowa to ensure their study abroad credits will 
transfer. 

 

How do you start your journeyé 

1. Visit the Study Abroad Office - Old Capitol Mall 
2. Meet with a peer advisor in the Study Abroad Office 
3. Pick a country 
4. Explore possible academic programs 
5. Make an appointment to meet with a Study Abroad Advisor 
6. Meet with the Communication Studies Academic Counselor to: 

 Obtain approval for communication courses to count toward the major 
 Get the Academic Counselorôs signature for your Study Abroad forms 

 

 Upon your returné 
 Check your degree evaluation to see if your study abroad credits have been recorded. 
 Meet with the Academic Counselor to request that your study abroad credits be counted 

for Communication Studies major requirement(s) as initially approved. 
 

 

 

http://www.uiowa.edu/~uiabroad/
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Communication Studies Career Options & Course Clusters 
 

As a student majoring in Communication Studies, you will soon realize that the field you have selected 
offers coursework that covers how people communicate as individuals, in society, and inter/intra 
culturally.  At the same time, you may experience difficulty describing what it means to be a major in 
Communication Studies or you might not know what you will do once you graduate with a degree in 
Communication Studies.  
  

The faculty created the information on the following pages to guide you with the selection of courses for 
the group and upper level course requirements for the major as well to help you identify potential careers 
related to the field of communication. In addition, you will find course options for possible second majors, 
minors or certificates which you could take to help you earn the required hours for your degree. 
 
The requirements for the Communication Studies major have been clustered around six areas: 
 

 Communication and Organizational Life 
 Communication and Relationships 
 Communication and Health 
 Media, Culture and Technology 
 Intercultural and International Communication 
 Rhetoric and Public Advocacy 

 

 
As you look through the following pages, read through the list of potential careers, to identify which ones 
match not only your knowledge, skills and abilities but also your interests, values and work style. The list 
of potential careers for each area is by no means exhaustive but merely provides a starting point for your 
career exploration. The Pomerantz Career Center, Level 3 - C310 PC, offers a variety of services and 
you can request to take career assessments which may offer more insights into areas that interest you. 
You can direct your inquiries about available services to the Center at (319) 335-1023 or go to the 
Centerôs web site at www.careers.uiowa.edu. 
 
 

http://www.careers.uiowa.edu/
http://www.careers.uiowa.edu/
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Communication & Organizational Life 
 

Educational Goals 
 
This course specialization will enable you to understand this action-situation-adaptation cycle and realize 
that organizations are embedded in societies and cannot be understood outside the societyôs beliefs, values, 
structures, practices, tensions and ways of managing those tensions. This specialization will include 
courses that will explicate how each overall strategy of organizing includes characteristic organizational design, 
a system of motivation and control, and a particular form of leadership. Finally, you will learn that even in the 
turbulent world created by the new global economy, members of organizations can manage organizational 
situations in ways that achieve their personal goals as well as the goals of other members of their 
organizations. 

 

Potential Careers 

 Organizational Consultant  Community Relations Specialist 

 Development Specialist  Civic Affairs Representative 

 Government Relations  Marketing Manager 

 Public Relations Manager  Promotional Campaign Developer 

 Public Information Manager  Corporate Lawyer 

 Investor Relations Director  Private Practice Lawyer 

 Volunteer Coordinator  Public Administrator 

 Director of Development  Human Rights Officer 

 Corporate Communications Director  Labor Negotiator 

 Agency Manager  Media Buyer 

 Campaign Developer  Market Researcher 

 Consumer Affairs Advocate  Human Resources Assistant 

 
Note:  This list serves as a representation of potential careers and is not intended to be an exhaustive list of 

possible options; some career options may require additional training, education or an advanced degree. 



 

23 

Communication & Organizational Life 
 

 
36:001 ï Core Concepts in Communication (3 hrs)  

 
Practice (6 hrs.) 

 
Theory (3 hrs.) 

 
36:011  Group Communication 
36:012  Interpersonal Communication 
36:016  Business and Professional Communication 
36:019  Organizational Leadership (GIS course) 
36:041  Gender Roles & Comm.  (Prereq: Core Concepts) 
 

 

 
36:070  Communication and Everyday Life 
 

 
 

 

Context (6 hrs.) Research & Criticism (3 hrs.) 

 
36:040  Communication &Conflict 
36:042  Intercultural Comm. 
36:043  Rhetoric, Science, & Technology 
 

 

 
36:060  Communication Inquiry 
36:061  Persuasion & Society 
36:064  Media, Advertising, & Society 
 

 

Upper Level Courses  

 Communication Studies majors, students must take a total of 9 semester hours of upper level courses  

 At least three semester hours, or one course, must be selected from courses numbered 36:110 or higher.  
 

  Context Research & Criticism Theory 

There are prerequisites 
for all upper level 
courses. 
 

You should identify 
needed prerequisites for 
upper level courses upon 
starting the major and 
take courses 
accordingly. 

 
36:091  Organizational Comm. 
36:141  Advanced Organizational 
             Communication 
36:145  Studies in Argument 
36:150  Cultural History of Advertising 
 

 

 

 

36:165  Introduction to 
           Rhetorical Criticism 

 
 

 

 
36:170  Theories of 
              Persuasion 
 

 

 

Note: Not all courses are offered each semester; 
 

 

Tippie College of Business 
 

Some of the following courses count toward a minor in Business 
Administration, a degree in Interdisciplinary Studies with a Business Track 
and Communication Emphasis Area or a major in Marketing or 
Management 
 

06J:048  Introduction to Management 
06J:130  Individuals, Teams, and Organizations 
06J:163 Organizational Design and Transformation 
 

The following courses count toward the Entrepreneur Certificate 
06T:120 New Business Formations 
06T:113 Basics of Small Business Accounting 
06T:133 Capital Acquisition & Cash Flow Management 
06T:116 Basics of Small Business Marketing  
06T:134 Capital Acquisitions  
06T:142 Innovation and Change 
06T:150 Managing the Growth Business 
 

 
 
 
 

 
 
 

 
 
 

 
 
 

College of Liberal Arts & Sciences 
 

Journalism & Mass Communication 
019:096 Communication and Public Relations 
 

Health & Sports Studies 
028:142 Worksite Health Promotion 
 

Political Science 
030:120 Public Administration and Bureaucratic Politics 
030:122 Government Regulation of Business 
030:130 Capitalism and Modernity 
030:134 Problems of Democracy 
030:155 Social Movements and Collective Action 

 

Sociology 
034:001 Introduction to Sociology 
034:006 Social Inequality 
034:009 Sociological Theory 
034:158 Economy and Society 
034:164 Organizations and Modern Society 
034:165 Sociology of Work and Occupations 
034:285 Complex Organizations 
 

Environmental Science 
044:176 Social Consequences of Global Change 

 

 

IMP ï Students must have any and all course prerequisites completed before registering for any course. 

http://www.biz.uiowa.edu/upo/programs/businessminor.pdf
http://www.biz.uiowa.edu/upo/programs/marketing/Marketing_0708.pdf
http://www.biz.uiowa.edu/upo/programs/management/Management0708.pdf
http://www.iowajpec.org/students/courses.html
http://www.uiowa.edu/jmc/
http://www.uiowa.edu/~hss/
http://www.polisci.uiowa.edu/
http://www.uiowa.edu/~soc/
http://www.uiowa.edu/~envsci/
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Communication & Relationships 
 

Educational Goals 
Studying communication and relationships positions students to understand social, personal, family, 
and work relationships. The quality of our personal lives ï in terms of mental and physical well-being 
and health ï is integrally dependent upon the quality of the relationships we have with others. It is 
through our web of relationships with others that we construct our identities of who we are. It is through 
this web of significant others that we come to understand the world around us and it is through this 
relational web that we act on the world to accomplish change. 

 

Potential Careers 
 

 Consulting  Personnel 

 Counseling  
óPeople-centeredô occupations requiring 
teamwork with others 

 Fundraising  Research & Grant Writing 

 Human Resource Management  Social Work 

 Mediation/ Conflict Resolution  
Student Development in college or university 
settings (i.e. Advising, Career Services) 

 Neighborhood and Community Liaison  Training & Development 

 

Note: This list serves as a representation of potential careers and is not intended to be an exhaustive list of 
 possible options; some career options may require additional training, education or an advanced degree. 
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Communication & Relationships 
 

 
36:001 ï Core Concepts in Communication 

 
Practice 

 
Theory 

 
36:011  Group Communication 
36:012  Interpersonal Communication 
36:016  Business and Professional Communication 
36:041  Gender Roles and Communication (Prereq: Core) 
 

 

 
36:070  Communication and Everyday Life 
 

 
Context 

 
Research & Criticism 

 
36:040  Communication and Conflict 
36:042  Intercultural Communication 

36:060  Communication Inquiry 
 

 

 
Upper Level Courses  

 Communication Studies majors must take a total of 9 semester hours of upper level courses 

 At least three semester hours, or one course, must be selected from courses numbered 36:110 or higher. 
 

  Context Research & Criticism Theory 

There are prerequisites 
for all upper level 
courses. 
 

You should identify 
needed prerequisites for 
upper level courses upon 
starting the major and 
take courses accordingly. 

 
36:140  Communication and 
             Relationships 
36:141  Organizational  
             Communication 
36:147  Family Communication 
36:154  Advanced Group  
             Communication 
 

 

 
36:165  Intro to Rhetorical 
             Criticism 

 
 

 

 
36:076 Race, Ethnicity & Media 
36:089  Nonverbal Communication 
36:170  Theories of Persuasion 
36:176  Advanced Relational 
            Theory 

 

 

Note: Not all courses are offered each semester.. 
 

 
Tippie College of Business 
 

6J:147 Nonprofit Organization Effectiveness I 
6J:048  Intro to Management 

 
College of Education 
(Course count toward a minor in Human Relations) 
7C:081  Making a Vocational Choice 
7C:145  Marriage & Family Interaction 
7C:180 Topical Seminars for Helping Professional 
7C:190 Group Processes for Related Professions 
7C:199  Counseling for Related Professions 

 
College of Liberal Arts & Sciences 
Anthropology 
113:106  Interviewing Americans 
113:105  Motherhood and Reproduction 
113:154  Anthropologies and Sexualities 
Psychology  
31:001  Elementary Psychology 
31:013  Introduction to Clinical Psychology 
31:014  Introduction to Child Development 
31:015  Introduction to Social Psychology 
31:019  Psychology in Business and Industry 

31:043  Evaluating Psychology Research 
31:102  Interpersonal Influence 
31:103  Social and Personality Development 
Social Work 
42:022  Introduction to Social Work 
42:140  Human Behavior in the Social Environment 
42:141  Fundamentals of Social Work Practice 
42:142  Interpersonal Skills Laboratory 
42:108  Basic Aspects of Aging 
42:112  Human Sexuality 
42:140  Family Development Specialist Model 
Sociology 
34:001  Introduction to Sociology 
34:009  Sociological Theory 
34:011  Theory, Research, and Statistics 
34:020  Principles of Social Psychology 
34:061  The American Family 
34:125 Small-Group Analysis 
34:159  Families in Comparative Perspective 
34:162  Work and Family Institutions 
34:266  Changing Families and Public Policy (graduate course) 
 

 
 

42:196  Family Violence 

 

 

IMP ï Students must have any and all course prerequisites completed before registering for any course. 

http://www.education.uiowa.edu/crsd/documents/HumanRelationsMinor.pdf
http://www.uiowa.edu/~anthro/
http://www.psychology.uiowa.edu/
http://www.uiowa.edu/~socialwk
http://www.uiowa.edu/~soc/
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Communication & Health 
 

Educational Goals 
The communication and health course specialization provides skills and knowledge necessary for students 
to assume a range of roles in diverse settings. You will learn to develop, deliver, and evaluate health 
promotion and disease prevention programs and campaigns; to disseminate health information; and to 
develop, formulate and implement health policy initiatives. You will learn the theory and practice of 
communication as well as the basic elements of epidemiological and public health practices. 
 

Potential Careers 
 

 Activities Director  Hospital or Laboratory Corporate Director of 
Communication 

 Clinic or Laboratory Corporate Public 
Relations Director  Marketing Director 

 Communications Manager for Federal 
Health Agencies 

 Medical Center or Laboratory Corporate 
Publications Editor 

 Drug Rehabilitation  Medical Grants Writer 

 Health Care Counselor  Mental Health Counselor 

 Health Communications Analyst  Medical Training Supervisor 

 Health Educator  Public Administrator 

 Health Personnel Educator  Research Analyst 

 Health Facilities Fundraiser  School Health Care Administrator 

 Hospice Manager  Social Worker 

 
Note: This list serves as a representation of potential careers and is not intended to be an exhaustive list of 

possible options; some career options may require additional training, education or an advanced degree. 
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Communication & Health 
 

36:001 ï Core Concepts in Communication 

 
Practice 

 
Theory 

 
36:011  Group Communication 
36:012  Interpersonal Communication 
36:016  Business and Professional Communication 
36:041  Gender Roles and Communication (Prerequisite: Core) 
 

 

 
36:070  Communication and Everyday Life 
 

 

Context Research & Criticism 

36:040  Communication and Conflict 
36:042  Intercultural Communication 
 

36:060  Communication Inquiry 
36:061  Persuasion & Society 
36:064  Media, Advertising, &Society 
 

 

 
Upper Level Courses 

 Communication Studies majors must take a total of 9 semester hours of upper level courses 

 At least three semester hours, or one course, must be selected from courses numbered 36:110 or higher. 

 Context Research & Criticism Theory 

There are prerequisites 
for all upper level 
courses. 
 
You should identify 
needed prerequisites for 
upper level courses upon 
starting the major and 
take courses 
accordingly. 

 
36:140  Communication and 
Relationships 
36:141  Organizational 
Communication 
36:147  Family Communication 
36:150  Cultural History of 
Advertising 
36:157  Advanced Topics in 
Communication 
 

 

 
36:165  Intro to Rhetorical 
             Criticism 
 

. 

 
36:076  Race, Ethnicity & Media 
36:089  Nonverbal Comm. 
36:170  Theories of Persuasion 
 

 

Note: Not all upper level courses are offered each semester. 
 

College of Public Health 
 
172:115  Community Preventive Programs and Services   
175:101  Health, Work & the Environment   
174:102  Intro to US Healthcare System    
 

College of Liberal Arts & Science 
 

Health & Sports Studies (Health Promotion) 
028:075  Health in Everyday Life 
028:141  Health Promotion Theory and Practice 
028:142  Worksite Health Promotion 
028:143  Health Communications Programming 
028:144  Peer Health Education 
028:145  Health Promotion processes 
028:148  Practicum in Health Promotions 
 

Geography 
044:131  Geography of Health 

 

Religion 
032:088  Religion and Health 

 

Literature, Science & the Arts  
033:120  Tobacco, Health and Society 
Family Medicine  
115:202  Spirituality and Health 
 
Global Health Studies   
152:111  International Health 
152:137  History of Public Health 
152:150  Global Health Seminar 
152:152  Global Health Conference 
 

Psychology 
031:152  Health Psychology 
 

Russian 
041:104  Health Care and Health Reforms in Russia 
 

Womenôs Studies 
113:133  The Anthropology of Womenôs Health 
113:182  Women, Health and Healing 
 

 

IMP ï Students must have any and all course prerequisites completed before registering for any course.

http://www.public-health.uiowa.edu/
http://www.uiowa.edu/~hss/undergrad/undergraduate.htmlhttp:/www.uiowa.edu/~hss/undergraduate
http://www.uiowa.edu/~hss/undergrad/undergraduate.htmlhttp:/www.uiowa.edu/~hss/undergraduate
http://www.uiowa.edu/~hss/undergrad/HP%20Track%20Curriculum%20Sheet%20Fall%2007.pdf
http://www.uiowa.edu/~geog/
http://www.uiowa.edu/~religion/index.htm
http://www.uiowa.edu/~interdi/lsa/
http://www.uihealthcare.com/depts/med/familymedicine/index.html
http://intl-programs.uiowa.edu/academic/ghsp/index.shtml
http://www.psychology.uiowa.edu/
http://www.uiowa.edu/~russian/
http://www.uiowa.edu/~women/
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Media, Culture and Technology 
 

Educational Goals 
Studying media, culture and technology combines theory and practice to help students understand 
contemporary society and the creation of media texts and artifacts. Through this specialization, you will 
understand the place of the electronic media on society and become competent in the arts of audio, video 
and multi-media production practices. You will also develop an understanding of the larger political, 
economic, historical, legal, technological, and culture context of the contemporary media landscape. 
 

Potential Careers 

 Account Executive  Market Researcher 

 Activist  Media Buyer 

 Actor  Media Critic 

 Advertising Sales Coordinator  News Anchor 

 Announcer  News Director 

 Broadcasting Station Manager  News Writer 

 Business Manager  Producer 

 Casting Director  Production Engineer 

 Comedy Writer  Professor 

 Community Relations Director  Public Relations Manager 

 Director of Broadcasting  Researcher 

 Disk Jockey  Talk Show Host 

 Film Editor  Technical Director 

 Film/Tape Librarian  Traffic/Continuity Specialist 

 For-profit or Non-profit Media Relations  Union Organizer 

 High School Teacher  Web-designer 

 Journalist   

 

Note: This list serves as a representation of potential careers and is not intended to be an exhaustive 
list of possible options; some career options may require additional training, education or an advanced degree. 
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Media, Culture & Technology 
 

 
36:001 ï Core Concepts in Communication 

 
Practice 

 
Theory 

 
36:016  Business and Professional Communication 
36:025  Writing for Television & Radio (Prereq: Core Concepts) 
 

 

 
36:074  Media & Society  
 

 
Context 

 
Research & Criticism 

 
36:048  Rise of Electronic Media 
36:051  Politics of Popular Culture 
 
 

 
36:060  Communication Inquiry 
36:064  Media, Advertising & Society 
36:065  Television Criticism 
36:066  Media Audiences 
36:068  Popular Music & Culture 
36:071  Communication & Contemporary Culture 
 

 
Upper Level Courses 

 Communication Studies majors must take a total of 9 semester hours of upper level courses 

 At least three semester hours, or one course, must be selected from courses numbered 36:110 or higher. 
 

Practice Context Research & Criticism Theory 

 
36:085  Media Industries 
             & Organizations 
 

 
IMPORTANT!!! 
There are prerequisites 
for all upper level 
courses. 
 

You should identify 
needed prerequisites for 
upper level courses upon 
starting the major and 
take courses 
accordingly. 

 
36:083  Cultural History of Radio 
36:084  Cultural Approaches 
              to Mass Comm. 
36:086  Global Media Studies 
36:087  Cultural & Intellectual 
              Property Law 
36:148  Communication & Popular 
             Culture 
36:150  Cultural History of 
             Advertising 
36:151  Cultural History of Television 
36:152  Latin American Media 
36:155  Visual Rhetoric 
 

 

 

  
36:075  Gender, Sexuality, & Media 
36:076  Race, Ethnicity & Media  
36:088  Mass Communication & 
             American Democracy 
36:170  Theories of Persuasion 
36:173  Technoculture & the 
               Information Society  
 

 
 

 

Note: Not all upper level courses are offered each semester. 
 

 

College of Liberal Arts & Science 
 

Journalism and Mass Communication 
019:090 Social Scientific Foundations of Communication 
019:091 Cultural and Historical Foundations of Communication 
019:095 Media and Consumers 
019:098 Journalistic Reporting and Writing  
019:123 Broadcast Journalism Reporting and Writing 
019:130 Media Workshop 
019:134 Television News 
019:140 Legal and Ethical Issues in Communication 
019:152 History of Mass Communication in the US 
019:153 Popular Culture and Mass Communication 
019:155 Mass Media and Society 
019:156 Comparative Communication Systems 
019:159 Electoral Politics and the Mass Media 
019:161 Law Media and Current Issues 

019:165 African Americans and Mass Communication 
019:167 Gender and Mass Media 
019:169 Topics in Mass Communication 
019:173 Advanced Media Workshop 
 

Courses in Art and Art History, Cinema and Comparative 
Literature, English and Womenôs Studies are also recommended 
as well as ones in digital rhetoric. 
 

Art & Art History   Dept # 01 - 01J 
 

Cinema & Comparative Literature Dept # 048 
 

English Dept# 08, 08C, 08N 
 

Womenôs Studies Dept # 113 

 

 
 

IMP ï Students must have any and all course prerequisites completed before registering for any course. 

http://www.uiowa.edu/jmc/
http://www.art.uiowa.edu/
http://www.uiowa.edu/~ccl/
http://english.uiowa.edu/
http://www.uiowa.edu/~women/
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Intercultural and International Communication 
 

Educational Goals 
Courses focus on the historical, technological, interpersonal, social, economic and political 
underpinnings of contemporary globalization. Students are also encouraged to take any concentration 
of courses dealing with the culture, history, politics and/or economics of a particular world area as they 
further enhance the studentôs ability to participate in this global era. These courses prepare students for 
various media and communication careers in transnational corporations, international institutions, 
governmental and non-governmental organizations.   

 

Area Studies 
Study of at least one language other than English is highly recommended as are study abroad 
opportunities.  Area studies courses in a particular region of the world, such as Asia, the Middle 
East, or Latin America further prepare students for international careers.  Experience in the 
Peace Corps, Ameri-corps, or Teach for America also offer exposure to cultural differences in a real-life 
setting that can be particularly appealing to prospective employers. 
 

Potential Careers 
 

 
Communication(s) coordinator for 
transnational organizations   International marketing 

 
Conflict management for international 
organizations and institutions  

Program Coordinator for international 
governmental and/or non-governmental 
organizations 

 
Development work in non-profit 
organizations or governmental agencies  Public relations for transnational organizations 

 Global advertising  Researcher for international organizations 

 
Human resources for transnational 
organizations  

Social work related to immigrants and 
naturalization services 

 International business  Translator/Interpreter 

 

Note: This list serves as a representation of potential careers and is not intended to be an exhaustive  list of 
 possible options; some career options may require additional training, education or an advanced 
 degree. 
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International & Intercultural Communication 

 
36:001 ï Core Concepts in Communication 

 
Practice 

 
Theory 

 
36:012  Interpersonal Communication 
36:016  Business & Professional Communication 
 

 

 
36:070  Communication & Everyday Life  
36:074  Media & Society  
 

 

 
Context 

 
Research & Criticism  

 
36:040  Communication & Conflict 
36:042  Intercultural Communication 
 
 

 

 
36:060  Communication Inquiry 
36:061  Persuasion & Society 
36:062  Feminist Critical Practices  
36:064  Media, Advertising, & Society 
36:066  Media Audiences 
36:071  Communication & Contemporary Culture 
 

 
Upper Level Courses  

 Communication Studies majors must take a total of 9 semester hours of upper level courses 

 At least three semester hours, or one course, must be selected from courses numbered 36:110 or higher. 
 

Practice Context Research & Criticism Theory 

 
36:085 Media Industries  
            & Organizations 
 

IMPORTANT!!! 
There are prerequisites for all 
upper level courses. 
 

You should identify needed 
prerequisites for upper level 
courses upon starting the 
major and take courses 
accordingly. 

 
36:086  Global Media Studies 
36:087  Cultural & Intellectual 
             Property Law 
36:142  Advanced Intercultural 
             Communication 
36:150  Cultural History of 
             Advertising 
36:152  Latin American Media 
36:157  Advanced Topics in 
             Communication  
 

 
 
 

 
36:076  Race, Ethnicity, & Media 
36:170  Theories of Persuasion 
 
 

Note: Not all upper level courses are offered each semester; 
 

 
POLITICAL SCIENCE  
030:040  Intro to the Politics of the Industrial 
                 Democracies  
030:041 Intro to the Politics of Russia and 

 Eurasia  
030:108 Latino Politics   
030:060  Intro to Internatôl Relations  
030:147 Ethnicity, Nationalism & States in 

Transition   
030:161 Internatôl Organ & World Order 
030:166 Global Political Communications  
 

ANTHROPOLOGY 
113:003  Intro to the Study of Culture & 

Society  
113:010 Anthropology and Contemporary 

World Problems  
113:014  Language, Culture, & Comm. 
113:134 Global and Local Modernities 
 

ART & ART HISTORY 
01H:004 Masterpieces: Art & Cultural 

Paradigms 
Other courses in international/non-western 
art & culture 

GLOBAL HEALTH STUDIES 
152:111  International Health 
152:150 Global Health Seminar 
152:152 Global Health Conference 
 

CINEMA & COMPARATIVE LITERATURE 
048:021  European Film History  
048:040  Major Texts in World Literature  
048:079  Undergrad Translation Workshop 
048:105 French Cinema  
 

SOCIOLOGY  
034:134 Aging in Comparative Perspective  
034:159 Families in Comparative 
 Perspective  
034:151  Sociology of the Third World  
034:154 Society and Politics in East Asia  
034:158  Economy and Society 
034:163 Comparative Sociology 
034:275 Development Policy & Planning 
 in 3rd World (graduate level crse) 
 
INTERNATIONAL BUSINESS 
16A:152 United States in World Affairs 
019:156 Comparative Comm. Systems 
 

ENGLISH 
008:084 Topics in Culture and Identity  
008:086 Asian American Literature  
008:119 African Literature  
008:138 Post-Colonial Studies  
008:191 International Literature Today 
 

FOREIGN LANGUAGES 
French & Italian  Dept 009/Dept 018 
German  Dept 013 
Russian  Dept 041 
Spanish & Portuguese  Dept 035/Dept 038 
 

ASIAN LANGUAGES AND LITERATURES  
048:146 Topics in African Cinema  
048:192 East Meets West: A Cross-Cultural 
Course 
 

College of Education 
07B:195 - Research in Cross-Cultural 
Settings 
 

 

IMP ï Students must have any and all course prerequisites completed before registering for any course. 

http://www.polisci.uiowa.edu/undergrad_progs/index.html
http://isis.uiowa.edu/courses/detail/030:040
http://isis.uiowa.edu/courses/detail/030:041
http://isis.uiowa.edu/courses/detail/030:108
http://isis.uiowa.edu/courses/detail/030:147
http://isis.uiowa.edu/courses/detail/030:161
http://www.uiowa.edu/~anthro/undergrad.shtml
http://isis.uiowa.edu/courses/detail/113:003
http://isis.uiowa.edu/courses/detail/113:010
http://www.art.uiowa.edu/depts.php
http://isis.uiowa.edu/courses/detail/01H:004
http://intl-programs.uiowa.edu/academic/ghsp/academic.shtml
http://intl-programs.uiowa.edu/academic/ghsp/academic.shtml
http://isis.uiowa.edu/courses/detail/048:021
http://isis.uiowa.edu/courses/detail/048:040
http://isis.uiowa.edu/courses/detail/048:105
http://www.uiowa.edu/~soc/ugpfrm.htm
http://isis.uiowa.edu/courses/detail/034:134
http://isis.uiowa.edu/courses/detail/034:159
http://isis.uiowa.edu/courses/detail/034:151
http://isis.uiowa.edu/courses/detail/034:154
http://isis.uiowa.edu/courses/detail/034:158
http://isis.uiowa.edu/courses/detail/034:275
http://www.biz.uiowa.edu/upo/programs/ibc/
http://english.uiowa.edu/undergrad/index.html
http://isis.uiowa.edu/courses/detail/008:084
http://isis.uiowa.edu/courses/detail/008:086
http://isis.uiowa.edu/courses/detail/008:119
http://isis.uiowa.edu/courses/detail/008:138
http://www.uiowa.edu/~frenchit/undergrad/index.html
http://www.registrar.uiowa.edu/registrar/catalog/CollegeofLiberalArtsandSciences/German.html
http://www.uiowa.edu/~russian/
http://www.uiowa.edu/~spanport/
http://www.uiowa.edu/~asian/
http://isis.uiowa.edu/courses/detail/048:146
http://isis.uiowa.edu/courses/detail/048:192
http://www.education.uiowa.edu/epls/
http://isis.uiowa.edu/courses/detail/07B:195



